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Salutations etc

Partnership and Endorsement: The Jamaica USA Chamber has maintained a strong, vibrant and productive relationship with their homeland over the years. This is reflected in the passion with which they have participated in issues of governance, the social and economic development of the country as well as the welfare of Jamaicans at home. The have embraced the Brand Jamaica initiative and their major promotional efforts continue to carry the theme: “Buy Jamaican - Brand We Love.”
Express strong encouragement for partnership with the Jamaica USA Chamber of Commerce and businesses in Jamaica. the Jamaica USA Chamber is perfectly positioned to be a clearinghouse for businesses in Jamaica seeking opportunities to transact business in Florida and throughout the U. S., and vice versa. This symbiotic relationship will give momentum to the efforts of the government to grow the Jamaican economy through increased exports and the attraction of new investments. Jamaicans in Diaspora continue to play a significant role in the country’s drive to stimulate exports. They have provided a critical mass of consumers of Jamaican products and have generated a significant cross over market.
In endorsing the Chamber’s efforts to facilitate trade, encourage recognize and encourage the close ties with trade and development organizations such as JTI, JMA, JEA, JBDC, and other government and non-government agencies and organizations.  Emphasize the potential for a more streamlined and coordinated approach to include overseas Jamaicans in the Jamaican Government’s purchasing activities. This could serve to heighten the interest and commitment of Jamaican business owners in Florida and throughout the U.S. to increase their levels of remittances, trade and investment in Jamaica.

Note that the Jamaica USA Chamber is interested in establishing a Memorandum of Understanding with the relevant agencies JBDC and JTI. Advise that the matter will be pursued and through relevant consultation in order to ensure that the desired objectives and operational framework are satisfied. 
Trade and Investment Opportunities:

EPA Update: I have been mandated to set up and lead a trade mission of public and private sector partners to Europe, to seek out business opportunities under the Economic Partnership Agreement (EPA) and to establish linkages with potential investors, including European investment banks.

Penetrating the EU market of 450 million persons will involve identifying niches as well as improving levels of productivity and efficiency of local manufacturers. Opportunities also exist for European investment into Jamaica, adding that local producers could seek out partnership arrangements with their counterparts in Europe. These investors could take advantage of the duty free and quota free access into Europe, while creating employment opportunities for Jamaicans.

The power of Brand Jamaica in the international marketplace should not be discounted. Marketing has been identified as a major problem for the country, so a joint marketing initiative between the government and the private sector, facilitated through Jamaica Trade and Invest, can effectively and efficiently promote Jamaican products and services abroad.

Ultimately Jamaican producers would have to improve their competitiveness to take advantage of new and existing opportunities. Geopolitical considerations could no longer be used as leverage, as a number of countries whose borders were previously closed, had been opened up for investment.

The provisions under the EPA provide for between four and 25 years before quota and duty free status is granted to some European exports to Jamaica. Local manufacturers and producers therefore have enough time to adjust. He cited labour productivity and reliable energy supply as two areas that were in need of urgent attention if Jamaica is to improve its competitive advantage.

The European Partnership Agreement was concluded between the European Union and CARIFORUM in December 2007 and is a successor to the trade provisions of the Cotonou Agreement which was entered into following the end of the fourth Lome Agreement. The EPA makes provision for duty and quota free access of Jamaican goods into the European market, except for sugar and rice. Services providers such as entertainers, can also access up to 90 per cent of the European market for their services.

The agreement also provides for reciprocal investment into and out of Europe, trade facilitation and protection of intellectual property. European producers and manufacturers will also have tariff and quota free access to CARIFORUM markets on a phased based lasting up to 25 years on some goods and services. Some products including agricultural produce are permanently excluded from being imported into our local markets.

The EPA constitutes a new territory which, if effectively implemented, would provide opportunities for enhanced development.

Investment Highlights of Sectoral Budget Presentation 
Strategic Shift in Investment Promotion 
Without investment we will not be able to grow the economy. Against this background, I have re-focused the Jamaica Trade and Invest which has primary responsibility for investment. 

JTI will now return to its core business of investment promotion and trade facilitation for which measurable targets have been established. JTI will focus on large businesses while the Jamaica Business Development Centre will focus on small businesses. 

The agency will also be required to put greater emphasis in promoting investments dealing with the production of goods to boost the manufacturing sector. 

Investment Packaging 
JTI will also be undertaking the packaging of investment. We must undo our competition by attractively packaging our investment opportunities. That is, instead of inviting investors to look at our investment portfolio, we must package our investment and market them in the board rooms of large overseas businesses. 

In this respect, JTI will be re-oriented in terms of its promotion strategy. The agency will have to market specific projects or developments abroad. 
The Council also continues to play a role with the medium and large enterprises. By terms of the diversification of traditional agricultural commodities, the Council is carrying out contract research and development activities on behalf of these companies. 

Additionally, the SRC has already been engaged in services such as Schedule Processing, Nutritional Labelling, Nutrient Analysis, Sensory Evaluation, Shelf Life Studies and Demand Studies on behalf of larger more established clients. 

Intensified Focus on the Commercialization of Technologies 
Mr. Speaker, the SRC, is giving greater focus to the showcasing of technologies and formulations available for sale. As such, the Council has already prepared Opportunity Profiles for several of its product formulations which were promoted at the JTI’s “Opportunities 2007” Expo. These profiles will be used at trade shows locally and overseas as well as promoted on the JTI’s website. The Diaspora is a special group being targeted for some of the indigenous products formulated for sale by the SRC. 
Commercialization strategies, including exclusive sale of technologies, have been employed by the SRC in releasing its innovations in the public domain. The will therefore be conceptualized for specific locations, showing proposed infrastructure layout, with artists’ impressions, of the types of businesses in sophisticated multi-media formats. 

It is also intended for JTI to collaborate with the relevant agencies responsible for zoning and subdivision approvals in order to present pre-approved project proposals – a kind of turn-key approach to investment promotion. 

Missions 
JTI will increase its overseas missions to mobilize foreign direct investment. These will revolve around the trade missions to Europe, Latin America, North America, and the Far East commencing this month when we are going to the UK and other parts of Europe. In July we will also be going to Dubai and major cities in Europe as part of our investment promotion thrust. 

In addition, investment promotion will revolve around the 

Jamaica Trade and Invest (JTI) facilitated unprecedented investment capital expenditure (CAPEX) inflows of $22.3 billion as at the end of April 2008. CAPEX is a measure of the volume of cash flow in foreign direct investments in the country 

• In terms of the jobs created by these investments, JTI exceeded its target of 7,000 jobs to facilitate the creation of 7,277 jobs, as at April 2008 through the increased number of investment projects 

• Developing the absorptive capacity of the Jamaican economy is a major priority of the Government, and it is critical that the flow of foreign direct investment into the island be increasingly linked to the local business community. The figures point to increasing numbers of Jamaican businesses being engaged in service and supplier contracts with foreign investors. JTI facilitated the signing of 20 business linkage contracts for the 2007/08 review period. 

Investment Targets and Sectors 
For the financial year 2008/09 Jamaica Trade and Invest targets some $20 billion in investment, as well as 9,000 permanent and temporary jobs. However, to achieve this target, we must address the bureaucratic hurdles. 

Broadly, the investment promotion strategy is to leverage existing and potential business relationships to drive Jamaica’s advance towards high-end, high-impact job-creating, sustainable niche investments from local and overseas sources. Thus, specific strategies have been formulated for each of the seven (7) sectors in which the organisation carries out direct interventions. 

The sectors are: 

• Tourism, where the JTI is focusing on a product diversification strategy, to include upscale investments in boutique properties and new and creative attractions 

Creative Industries where a cluster-based approach will be undertaken by JTI as it showcases Jamaica’s multi-dimensional creative talents in music, film, entertainment and other areas 

• Information and Communications Technology (ICT), where the product development strategy is being advanced to ensure that the ICT industry moves further up along the value chain for outsourced services 

• Manufacturing: where the JTI is pursuing a strategy of modernization and product diversification 

• Minerals: where higher valued export-oriented production is being sought from the minerals industry, particularly in the area of limestone 

• Agriculture: where the focus is specifically on product development, especially development of high value-added niche opportunities such as West Indies Sea Island Cotton and high-end greenhouse technology 

High Priority Projects 
let me share with you some of the exciting projects which we will be pursuing during this Financial Year: 

(i) Ocean Point Development, St. Mary - This is a luxury/heritage, low density ecotourism development for celebrities and other exclusive clients. Approximate projected investment is US$100 million 

(ii) Negril Peninsula, a luxury mixed-use development that will provide approximately 6,702 habitable rooms, on 361 acres of lands in Negril. The projected capital expenditure is over US$1 billion 

(iii) Amaterra, an 865-acre beachfront property, with projected capital expenditure of US$1.2 billion 

(iv) Alcovia Project /Tranquillity Cove, St. Mary, with capital expenditure projected at US$8 million 

(v) The Rinker Group of the USA has now signed agreements with JAMALCO and Chemical Lime for port and raw material access in support of plans to build a large-scale quarrying operation in Clarendon, with an export capability of 8-10 million tons per annum. Projected capital expenditure amounts to US$300 million 

(vi) Vista Print (Expansion), Montego Bay Free Zone, a contact centre specializing in graphic design. Projected capital expenditure amounts to US$25 million with 1000 jobs to be created 

(vii) International Financial Centre - We will be undertaking work aimed at establishing an international financial centre in Jamaica. It is anticipated that a full-time consultant will be engaged soon to finalize the entire package to make it attractive to the international investing community. JTI is playing a critical role as the secretariat for this initiative. 

Investments to be packaged 
Montego Bay Free Zone 
The Montego Bay Free Zone is to be packaged and sold. We will be disposing of all uneconomical properties owned by the Factories Corporation of Jamaica and that process has already started. It is not the intention of Government to run business; we are here to facilitate business. 

For the Financial Year 2008/2009, the Factories Corporation of Jamaica will continue managing its inventory of land and buildings to facilitate industrial and commercial activity across the island. 

The FCJ will maintain focus on business sectors with proven growth potential, and during this period, Factory #4 at the Montego Bay Free Zone will be sold to the Port Authority of Jamaica. Factories 5, 6, 7 and 8 will be leased, primarily for manufacturing and ICT purposes. Three (3) new buildings are slated for construction - two (2) in the Corporate Area and one (1) in Christiana, Manchester - to accommodate the demand for factory and warehouse space. 

 Logistical Centre 
We are also going to be looking for investors with the objective of creating a massive logistical centre, including a free zone. This is a project of the Port Authority of Jamaica being done in collaboration with the Ministry of Foreign Affairs & Foreign Trade, which is now making arrangements to establish a mission in Panama to take advantage of the facilities of the Canal. This will enable Jamaica to benefit from the development of our own ports. 
Caymanas Multi-Purpose Industrial Park 
Finally, I would like to share with you my dream and a key element of my mission. I invite you to picture 500 acres of land, located by Ferry off the Mandela Highway, being developed into a major economic zone. 

Immediately, we can see the advantages of this location: 

- Strategically positioned close to Kingston; 

- Close to the most sophisticated infrastructure; airports, (Tinson Pen, Vernamfield), ports, highways; 

- Proximity to Portmore, the largest community in Jamaica; and 

- Proximity to Spanish Town, the old capital. 

Clusters of related industries, and support industries including the following, will be located in the Park: 

- Agro-industry 

- Food processing 

- Light manufacturing 

- Export manufacture 

- Craft 

- Electronic assembling 

- Pharmaceutical 

- Warehousing 

- Logistics 

- Software 

- Telecommunication 

These clusters will serve micro, medium and small businesses, along with special provisions for large scale investors, in areas such as electronics and information technology. 

In clusters – in different blocks – there will be large, medium, small, and micro businesses, similar to models in China, but in the case of Jamaica the focus will be on goods and services to satisfy niche markets and the Diaspora. 

The surrounding farming communities will not be excluded. They will be encouraged, through contractual arrangements, to supply the necessary raw material for agro processing and other related activities. These communities, along with Portmore, provide a ready labour and skill pool for businesses in the park. 

We expect the private sector to play a lead role in the construction of this development, particularly those in high tech telecommunications and infrastructural services. Already, Flow, a significant telecommunications provider, has commenced the process towards the purchase of 5 acres of land in the subject area for an operation centre. 

The public sector, particularly through the Factories Corporation of Jamaica, will play a role through the provision of factory space for lease to small agro-processors and manufacturers. 

We are now moving to have the area appropriately zoned to accommodate industrial/commercial developments and have been in consultations with the relevant stakeholders to secure the necessary permits and approvals. 

This is a major development which we believe is a necessary component in our industrialization programme. A key component of our manufacturing strategy, therefore, will be the promotion of industrial parks and we will be accelerating our efforts to offer more industrial sites, as well as factory/warehousing space.
Finally, doing business in Jamaica today requires a mindset that is global in outlook, nimble and proactive in local impact and collaborative in the forging of partnerships for sustained business success.

I am particularly pleased to be a part of this important event and wish to emphasize that Today’s Jamaica Means Business. 

Using a collaborative team approach allows businesses, regions and interest groups to develop greater speed, quality, innovation and critical mass, which in turn, assists in resolving practical issues like training, infrastructure and procurement. 

I believe that these critical ingredients hold the key for the level of job and wealth creation that this Government is committed to achieve.
But in order to do so, we must now roll up our sleeves, to leverage our comparative and competitive advantages and to grow businesses that have speed, quality, innovation and critical mass. 

Let us never forget that we will have to work on building greater levels of trust, which is an indispensable ingredient in the formation and sustaining of strong, healthy businesses 
We have to focus on developing and constructing a framework of faith and confidence in ourselves; nobody else can do that for us!

You have my firm assurance as Minister with responsibility for Industry, Investment and Commerce, that I will do all in my power create the enabling environment to ensure that private enterprise has the best chance to succeed. 

